Annex 4 – Output-Outcome Linkages: Objective 1 (Information and Outreach)


	Objective
	Activity/output
	Outcome
	02
	03
	04
	05
	06
	07

	Objective 1: To (build capacity to) provide relevant and useful information and services to potential biomass power developers and other players in the biomass areas

	1.1  A large proportion of the potential developers is requesting information and other services from the Clearing House 
	(1) Set up and develop a project website in both Thai and English (www.efe.or.th) to provide biomass information, technology review, related news/articles and useful links to relevant sources of information  eg: www.nepo.go.th , linking up  with TEENET database.

(2) Set up a biomass database and library.

(3) Organize training to disseminate knowledge and latest development on biomass technology and other subjects such as biogas, renewable energy, clean development mechanism (CDM).   
2002: training for Ministry of Energy on Renewable Energy

2003: 7 training workshops

· Project Finance Workshop

· Pre-meeting on Biomass Technical Network

· Initiatives for Possible Trade Association in Thailand: Benefits to Environment

· raining for Ministry of Energy on Renewable Energy  (2 times: June, September)
· Renewable Energy in Palm Oil Industry

· Biomass Gasification Seminar and Workshop

(4) Organize  seminars

2004:

· Covered Lagoon Seminar

· Determining the Cost of Renewable Electricity in Thailand: Risks and Externalities

· Biogas in Slaughterhouse (2)

· Energy Cost in Thai Industries

· CDM capacity building workshops for ESCAP and IGES, Takuma, Obayashi

In addition, BOSCH also organized  annual seminars:  

2002: Biomass Alternative Energy for Environment and Community

2003:Thailand’s next step of Renewable Energy Policy

2004: Paving the way for Green Power Market in Thailand

(5) Publicize articles, news, press releases, about biomass information and lesson-learned from the pilot plants
(6) Provide information for walk-in customers, phone calls and interactive web board.
(7) Create comprehensive database for feasibility study of biomass project.

(8) Create biomass fuel supply database (GIS) and survey  potential areas of biomass resources. 

(9) Conduct community relations activities for a biomass power plant
2003: Surin province (Community communication)

2004:

· Surin (Community communication program to support the development of the Mungcharoen Green Power.

· Green Power Workshop

(10) Organize study tours and project visits

 2003: Visiting Roi Et Green

2004: Visiting Natural Palm Oil Co. Ltd. ,

          Asian Palm Oil : Krabi

         Biodiesel Plant in Chitrlada Palace

(11)  Arrange Director interviews about biomass and Bosch’s performance for TV and radio; 2003: 3 times

(12) Presentation at international conferences:

2004:
· Biomass Project Implementation in Thailand: BOSCH Experences:,Malaysia July

· Biogas Plant in Palm Oil Mill, Bangkok, October

· Renewable Energy Policy Study, Bangkok, July

(13) Cooperate with other cells in developing new projects as part of public relations and information dissemination.

(14) Prepare studies in support of renewable energy.

Conduct CDM Feasibility study for

· Takuma Corporation

· Obayashi Corporation

· Biomass Electricity Authority Company Ltd. (BECO) 

 CDM proposals to RDE

· Mungcharoen Green Power,

·  Kanchana group, 

· Thanchana Palm,

·  Better Textile

·  C.Gigantic

· Natural Palm Oil (submitted to RDE)

   
	(a) No. of potential developers requesting information from CH

 (Record not available?)

(b) No. of hits on the CH website and visitors that received information from CH each year

(c) Percentage of potential developers/clients requesting for detailed information and specific advice (%)

(proportion of (a); identity not available?).
	20/ 20

>120/100

50/50
	30/100

>500/200

80/50
	50/40

>3000/1000

60/60
	/40

/1500

/60
	/40

/1500

/60
	/40

/1500

/60

	1.2. Clients, other than developers, such as government organizations and donors, are requesting services from the Clearing House
	
	(d) No. of other clients including academic and research institutions requesting services and information

(Record not available?). 
	>30/20
	>150/100
	>100/

100
	/100
	/100
	/100

	1.3. The information provided by the Clearing House is relevant and useful for the customers


	
	(e) No. of clients served each year

(Through training & workshops)

(f) Percentage of clients expressed satisfaction with the information and services provided (%)

(Proportion of (e) who completed the evaluation form that expressed satisfaction with the services).
	40-60/50

70/70
	300/200

>80/80
	>200/

150

>80/80
	/150

/80
	/150

/80
	/150

/80
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